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PHRASEOLOGICAL INNOVATIONS IN MODERN UKRAINIAN LANGUAGE:
MEDIALINGUISTIC CONTEXT

The article is focused on interpretations of the term «phraseological innovation / phraseological innovationsy». The author presents
the main conceptions of research targeting new phraseological units in modern Ukrainian language, reviews the main sources of
origin of new phraseological constructs, particularly those which are related to mass media.
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Cusonog /1. 10. ®pazeonoziuni innosauyii é cyuachiil yKpaincoKiii mogi: medianinzeicmuynuil konmexcm. — Cmamms.

YV emammi pozensoaromocs Haykosi muymaueHHs, TiHeGICMUYHO20 ROHAMMSL «PPA3eoNociuna IHHO8ayiny / «(hpaseonoziuni innoea-
Yii» 6 KOHMeKCMi OCHOBHUX KOHYenyill 00CII0NHCeH s (hpa3eonoiuHux 0OUHUYb 8 CYUACHIU YKPAIHCHKIL MO8I. Agmopom npoanai-
306aHi 0dcepena nosaeu Ypazeonosayiil, 30Kpema 6 3acodax Maco8oi KOMyHIKayii, 0emanbHo ONUCAHI YMOBU PYHKYIOHYEAHHA HOBUX
MeOTIHUX (Dpa3eonocizmie K Ne6HUX CYCNIIbHUX MAPKEPI8, WO Penpe3eHnyonb OUHAMIKY 1l e80NI0YII0 CYUACHO! MOGU.

Kniouogi cnosa: ¢ppaseonociuna innosayis, meodianinegicmuynuil anaiis, meoitinui gpaszeonoecizm, mosa 3MI, cyuacna ykpaincoka
Mo6a, medianinegicmuxa.

Cusonos /1. 10. @pazeonozuueckue unHosayuu 8 cOBPEMEeHHOM YKPAUHCKOM A3bIKe: MEOUANUHZGUCIMUYECKUTl KOHMEKCM. —
Cmamus.

B cmamve paccmampusaiomes HayuHie MoaKkoS8aHus TUHSBUCMUYECKO20 NOHAMUSL «(hpazeonocudeckas unHosayusy / «ppazeono-
2uyecKue UHHOBAYUUY 8 KOHMEKCIEe OCHOBHbIX KOHYENYULL UCCIe0068aHUsL (DPA3e0I02UYECKUX eOUHUY 8 COBPEMEHHOM YKPAUHCKOM
sa3biKe. ABMOPOM NPOAHAIUZUPOBALL UCIOYHUKU NOSAGIEHUS (DPA3COHOBAYUL, 8 HACMHOCTU, 8 CPEOCMBAX MACCOBOU KOMMYHUKA-
yuu, nOOPOOHO ONUCAHBL YCII0BUS PYHKYUOHUPOBAHUSL HOBBIX MEOULIHBIX (DPA3CONI02UIMO8 KAK ONPEOEeHHbIX COYUATbHBIX MapKe-
PO8, NPEOCMAGISIIOUUX OUHAMUKY U IBOTIOYUIO COBPEMEHHO20 YKPAUHCKO20 53bIKA.

Knroueswle cnosa: gppaseonocuueckas uHHo8ayust, MEOUATUHSGUCTNIUYECKUL AHATU3, MeOULIHbIl (hpaszeonozusm, sizvik CMHU, cospe-

MEHHBLU YKPAUHCKUL A3bIK, MEOUATUHEBUCTIUKA.

Innovations in the lexical systems of Slavonic lan-
guages have started receiving more attention in the
XXI century due to unprecedented speed of language
updating, especially when it comes to vocabulary.
Ukrainian, as many other languages in the world, is
living through a neological boom caused by speeding
up the life rhythm, rise of mass political activism, fast
development of media space (boosted by the Inter-
net), development of technology and science requir-
ing new words and definitions, which then get into
active vocabulary of Ukrainians.

It is known that the mass media are the most vi-
brant to react to all nominative innovations in various
areas of human activities, which are verbally repre-
sented in the language (this was noted by I. Bilodid,
V. Rusanivsky, D. Barannyk and others). At the mod-
ern stage phraseological innovations in different areas
of social communication, in particular in mass media,
are considered by O. Styshov, O. Taranenko, L. Pa-
shynska and others.

Throughout two previous decades the polypara-
digmatic approach to studies of linguistic phenomena,
including the lexical and phraseological innovations,
has been developed. Thus, structural semantic ap-
proach co-exists with functional stylistic approach and
communicative-pragmatic approach (see works by
L. Shevchenko, S. Yermolenko, M. Kozhyna, H. Solha-
nyk, L. Duskaeva [2; 3; 8] and others). Polyparadigmat-
ics gives a possibility for a comprehensive, multi-aspect
analysis of new phenomena in formal languages.

New aspects focused on studies of a “language in
action” and language in the process of its develop-

ment have been shaped in neology of the first decade
of the 21st century. This explains significant interest
of stylists and lexicologists to various linguistic inno-
vations, with particular focus on functional stylistic
and pragmatic characteristics of new nominative phe-
nomena. Thus, V. Rusanivsky in the middle of previ-
ous century pointed on the process of updating of lex-
ical and phraseological systems of formal Ukrainian
language, connected with language of mass media as
a source providing new elements to the active content
of referred systems [5, p. 48]. In early 2000s in a mul-
ti-author work edited by Prof. L. Shevchenko evolu-
tion of language processes (particularly those aiming
at renewal/change of words and their meanings) was
also emphasized by L. Lysychenko, F. Batsevych,
O. Cherednychenko and others [8]. Talking about
the perspectives of stylistic analysis of phraseologi-
cal units in mass media language, a Polish research-
er S. Hayda pointed on an emerging trend of using
neological units (words to collocations) in various
mass media genres in a modern mass media space.
This trend is primarily connected with extralinguistic
factors of mass media development: the mass media
give assessments, urge to action and have influence
on collective consciousness [ 1, p. 12]. The researcher
underlined the potential connotational polysemantics
of the word / collocation / expression which, if be-
ing used in the text describing a specific idea, could
obtain new meaning, go through structural changes
and also could obtain new figurative power [9]. We
illustrate this phenomenon on an example of media
phraseology: «nompanumu 6 si0myuxo» («IOLIIATH B
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uine») and «nompanumu 6 aonyurkoy («about iPhone
Apple®»); «T3ux 0o Kuesa dogede» («HEOOXITHICT
posnutyBary mocky») and «A3weik» 0o Kuesa dogeden
(about the law on the language in the Verkhovna
Rada) etc.

In the international practice, particularly in Ger-
man media linguistics [10], phraseological innova-
tions («idiomatische innovationen») are seen as fixed
linguistic units of idiomatic nature; Polish researchers
[9; 11 and other] consider phraseological innovations
as lexical markers pointing out processes connected
with life of a person and are elements of his/her in-
tellect and social development. We support the idea
that phraseological innovations emerge as a verbal
response to the social processes, and most actively
phraseological innovations are created and spread in
the mass media (thus, the term is media phraseolog-
ical unit): «Maemo me, wo maemoyn (L. Kravchuk);
«Axwo xynsa 6 106, mo kyas 6 106» (A. Yatsenyuk),
«Bona — npayrey (Y. Tymoshenko), «banoumam —
mropmuy (V. Yushchenko) etc.

Lexical and phraseological innovations, accord-
ing to our observations, emerge in the areas with
high potential for generation of new elements, par-
ticularly in politics, law, financial and banking sec-
tors, diplomacy, science and technology, computer
technologies, manufacturing, culture, art, education
and related fields under the influence of certain fac-
tors, where among the most important are linguistic
economy principle, principle of linguistic analogy,
interlingual and intercultural differentiation, and
also the trend to expressivity of linguistic meanings.
The mass media, especially advertising and PR, are
the most favorable for creation of new phraseologi-
cal units, and the extralingual factors also have their
impact here (communication on the Internet is the
biggest source of phraseological innovations due
to its informational and social magnitude and com-
mon use of the Web by the recipients): «3podneno
Mmeiik-an @ ykpaincokxiu ocgimiy [« TCHy»]; «Iline-
nonzoga oOunaomamia no-ykpaincekuy [«TCH»];
«Tumowienko  63ana  NOMIMUYHUL  MIATUM-AYHL)
[«24 xanan»]; «Caaxawgini: niOHAmMmMA HA HOBUIL
neeen 6 peanisix Yxpainuy [«l'azera no-ykpaiHChbKm» |;
«Anvgpa i Omeeca nawoi Paou: xmo € xmo nio
Kkynonomy» [«5 xanam»); «Hopnuit niap O. Jlawka»
[«24 xanam»]; «Bipa zopamu pyxaen: HAx bpeoicnesa
3Himana nosuil eideoxniny [« mamypunk»] (from the
titles of the media).

Research of lexical and phraseological innova-
tions in their stylistic and pragmatic aspects (works
by O. Styshov, O. Taranenko, N. Klushyna and others)
provide that there are two pragmatic goals which are
accomplished through the media context: the depth
of information capacity and assessment is reached,
together with emotional and expressive emphasis. In
order to reach this effect, the addresser uses the most
typical instruments like stylistic disharmony, fills the

text with terminology, clusters up emotion and as-
sessment tools, uses periphrases (transformed repro-
ductions of fixed linguistic complexes), comparisons,
antitheses and so forth. Role of phraseology here is
quite important — author can precisely describe the
social situation through the citation, eloquent expres-
sion or a transformed construct with little effort.

O.Styshov, L. Pashynska considers a set of impor-
tant criteria for calling fixed linguistic units phrase-
ological innovations (¢ppa3eosnoriuna (in)HoBauis),
in particular functional (new unit refers to a new con-
cept or phenomenon), chronological (corresponds to
the time of first use of the new phraseological unit),
lexicographical (absence of the new linguistic unit
in the dictionaries), statistical (originality depends
on dissemination of a new concept in the sources for
wider audience), expressive-stylistic (phraseological
innovation comes with a new meaning and evaluative
potential) and other criteria. During preparation of
the dictionary of new words and phraseological units
in the mass media, Prof. L. Shevchenko [3; 4; 8] as
a science editor of the volume identified the primary
requirements to description of new words / phraseo-
logical unit in the mass media: a new linguistic unit
must be recorded in the media space (a new semantic
version of a lexical unit; new collocation; new phra-
seological unit; new eloquent expression); the context
where the new unit can be found should be as broad as
possible; “novelty” and connection to up to date chal-
lenges (references to authoritative lexicographic publi-
cations where a new word, semantic variant of a word,
collocation or phraseological unit is not recorded are
absolutely necessary); wide context where a new lex-
ical / phraseological (Heosnexcema/neogpazema)
unit is used (economy, politics, culture, education
etc.) (Shevchenko 2014, 8): Maiioan — €epomatioarn —
Mauoan 'ionocmi — eutimu na Mavidan — maiioaHumao
Hayito — iCMopuyHa MatloauHicmy etc.

Thus, under the concept of phraseological unit
(in the media)/¢pa3eonorizm y menia we mean cer-
tain expressive media universal (new unit of media
discourse) which gives additional emotionality and
figurativeness to a mass media text, also addition-
al expressiveness. Even in case when “traditional”,
folk-poetic phraseological unit is used in its direct
meaning, it goes through certain semantic transfor-
mations and is understood in the new context by the
recipient. While researching the material collected
by us, it was revealed that both traditional and trans-
formed phraseological units have strong connection
to background knowledge which the recipients have
acquired by the time when a new media phraseolog-
ical unit emerges (if the meaning of a new unit is not
clear and thus no reaction on the side of the recipient
follows, this would mean that the impact goal — one
of the key functions of mass media — is not reached).

A joint aspect (including both stylistics and prag-
matics) of research of lexical and phraseological in-
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novations, which is used for analysis of new phraseo-
logical units, is based on a dual principle. On the one
hand, it is focused on the studies of linguistic tools
in their development, on the other hand, it aims at
identification of the rules and ways of using phraseo-
logical innovations in the texts written in certain style
and serving certain purposes (media communication
is the most powerful tool of filling formal language
with new lexical and phraseological elements).

Combination of two research aspects — stylistic
and pragmatic — in researches dedicated to phrase-
ological innovations in the mass media language
(the approaches originate in the stylistic works by
V. Vynohradov, D. Barannyk, V. Rusanivsky and lat-
er continue in the researches published by I. Chered-
nychenko, L. Shevchenko, S. Yermolenko and others
[3]) is conditioned, from our position, by two factors:
1) media linguistic contexts have a clear pragmatic
basis: they aim to be informative, give analysis, as-
sessments, also be emotional and expressive; 2) prag-
matic characteristics of communication are reached
with the help of certain stylistic devices and neo-lex-
ical instruments (in particular, with the help of phra-
seological innovations) which form the dimensions of
information and assessment, emotion and expressive-
ness in the mass media space.

In our works we have already researched phraseo-
logical innovations / new media phraseological units
on the basis of four information platforms:

1) in the political communication new media
phraseology serves as an instrument of influence on
a prospective voter. In the theory of mass commu-
nication new phraseological units which emerged in
political contexts partly perform conceptual function,
which attracts modern linguists (in particular, the
temporary spheres of concepts and role of phrase-
ological units in their creation). As linguistic units,
they are the elements of media technology, can be a
basis for linguistic game, a linguistic eggcorn (see
works by S. Kvit, H. Pocheptsov, A. Chudinov, which
consider these questions): «3ycmpiu de3 Kpasamox
y pe3udenyii Ilpesudenma 6i00y0emvbcsi Cb020OHI
sseuepin [«l'azera mo-ykpaincekn», 08.12.2015 p.];
«3yempiu baiioena ma Ilopowenxa 6i06ydemuvcs 3a
3auyunenumu osepumay [ «Hosunapy, 08.11.2015 p.];
«/laneko Kyuomy 00 3aitya»: ax PIL/I euxnouuna 3i
cnucky oysanoco oenymama leana 3aiiys» [Express,
20.10.2014 p.] etc.

2) in advertising and PR new phraseological
units can be used with the purpose of so-called «ad-
vertising hypnosis», in the political discourse they
make up the basis for mottos and speeches (see works
by L. Kudriavtseva, N. Slukhai, I. Hrabovenko and
others). Label lexeme, which is structurally close to
phraseological unit, is also a challenging research ob-
ject for modern stylistics. In particular, for the analy-
sis of «ethnic tolerance and proneness to conflicty in
the media (V. Malikova) label lexemes and phraseo-

logical units, which have special functions and impact
in the mass media texts, are important to analyze and
describe: «Cnpasa na minviiony [«JloTo-3ab0aBay],
«Jlecka na nioiiom» [«WindRose»], «Haoae kpunay
[«Redbully] etc.

3) in the Internet communication, where phrase-
ological innovations emerge the most actively and are
used not only in the framework of traditional texts, but
also in multimedia texts (which serve the purpose of
creolization). The definition of a new phraseological
unit (phraseological innovation) in the Internet space
comes down to saying that it is a new expression and
also a new meaning of an old nomination, or a unique
nonce word which emerges in the national language
(-s). New mass media genres are the most receptive
to various innovations (the questions regarding new
phraseological units in the Internet space are part-
ly covered by S. Chemerkyn, T. Kolokoltseva and
others): «Heszsaoicaiouu na me, wo «0ini Komipuyi»
nPOO0BIHCYIOMb MPUMAMUCS 3A €801 pOOOUI Micysl
il piOKO 3BIILHAIOMbCA 34 GILACHOKW IHIYIAMUBOIO,
cmpax oymu 36iIbHeHUMU 8 OIIbUOCT GIOCTYNUB)»
[«Gazeta.ua», 01.12.2015 p.]; «Mu po3zymiemo,
Wo 8 Hac € KO3upHuil my3 — i ye Hapoo Yxpainuy
[«O. Tsaraubok. YouTube official»] etc.

4) in the language of new social mass media, in
particular in the structure of Twitter reports, blogs,
LJ blog pages (blogging platform LiveJournal), where
new phraseological units are essential for expressing
author’s thoughts (zosu momenm, 6yOb Ha konmakmi,
eHamu NoHmu, 8 ixncodcamu 8 NUMauHs, Oymu OH-
aaun / og-naiin, e 2anvMyl, NPUKOTbHYMUCS HAO
Kumocw, 1osumu opaug / kaigh etc.), since they are
able to make the expression (post on the Internet)
unique. Further functioning of a new phraseological
unit depends on other participants of social commu-
nication who spread the best innovations (this is espe-
cially relevant for popular topics among young audi-
ence: music, cinema, sports, education etc.).

Thus, phraseological innovations play a special
role: they act as verbal reflections of current social
situation and point on speed of formal language
development. In the world practice, phraseological
innovation/lexical idiom is seen in the context of a
dual stylistic and pragmatic approach and requires
a detailed functional analysis and description in a
broad media context (since the theory of mass com-
munication considers media phraseological units
not only as a basic linguistic unit, but in a wider
sense — as a concept, expressive universal, which
brings more emotions into mass media text). Inter-
pretations of phraseological innovations in the mass
media language research area have multiple dimen-
sions, proving powerful stylistic potential of these
linguistic units in mass communication (which can
be explained by «linguistic trends», principle of lin-
guistic economy, creativeness of people working in
the media and their willingness to express active po-
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sition through the text and make emotional impact
on the recipient). We consider researches of other
media areas like radio, television, social networks
prospective, since there new phraseological units

spread, as the audience of social mass media (un-
like the audience of printed media) is growing fast.
Due to popularity of new mass media among young
people, creation of new phraseological units may be

are not only created, but also promoted and widely considered inevitable.
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